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For more than a century,
our mission has been to provide funeral, cremation, and
cemetery professionals with articles and industry news
that help to advance this noble profession. We strive
to be an informational resource to everyone associated
with funeral service - funeral and cemetery professionals,
educators, suppliers, and other funeral professionals.
Started in 1919 by my grandfather, John W. Yopp, Sr.,
we remain the oldest, family-owned and family-operated
publication in funeral service. As we continue our second
century of publication, Southern Funeral Director
magazine looks forward to helping you succeed in the
coming year and beyond. And I am happy to announce
that again in 2022, there will be no increase in the
advertising rates for our magazine.
Our magazine offers a comprehensive editorial calendar,
fresh design features, informative articles, state and local
convention coverage, industry and product news, and
much more. Each issue offers several editorial focuses
that provide you with targeted advertising opportunities
throughout the year for your product or service.
You can reinforce your marketing efforts by providing
us with articles for our magazine. This offers you the
opportunity to position yourself as an industry expert,

the publication is widely known for its extensive coverage
in the 16 states that make up the southeastern region of
the United States.
When you plan any advertising schedule with us, you
become eligible for a free company profile page. Take this
opportunity to showcase your company, your products,
or your services in an editorial format. You can place this
page opposite your ad, elsewhere in an issue where your
ad is running, or run the profile separately in a designated
future issue.
In the coming year, there are more reasons than ever to
become part of Southern Funeral Director magazine and
we look forward to serving you in 2022. Please contact
me at 404-312-6640 or johnyopp3@aol.com to discuss
your advertising and marketing needs. We are here to
provide support as you assist your customers in helping
the families they serve.
I look forward to a fantastic year with you!

especially in issues where the editorial focus complements
your product or service offering. We pride ourselves on
the fact that we have a wide array of contributors to
each of our issues. And don’t forget to add us to your
distribution list for press releases – we’re always on the
lookout for news that’s of interest to our readers.
Our readership now exceeds 10,000 funeral professionals
each month who read our print issues or visit our website.
While our magazine is distributed in all 50 states,
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Sincerely,

John W. Yopp
John W. Yopp III
Publisher & Editor

Here’s Why Funeral Companies Advertise With Us

5

Reasons Why You Should Consider Southern Funeral
Director Magazine in Your 2022 Marketing Plans:

1• Valued and Respected Publication
For more than 100 years, Southern Funeral Director magazine has been a trusted source and resource for its
readers and advertisers, not only in the South but throughout the country. And our singular focus continues
to be on making our print magazine the best it can be and not dabbling in digital advertising offerings.

2• Insightful Editorial
Our editorial format is designed to create a reader-friendly environment that enhances your advertising – not
bury it. Our readers appreciate our editorial style. Our publication flourishes thanks to supplier-contributed
content. As readers page through our magazine, they can find useful and valuable information – not only in
the articles but the advertising and news releases as well.

3• Loyal Readership
Although the magazine has a presence in all 50 states, the majority of our 10,000+ readers are centered
around 16 southern states. Many of our readers have known and read our publication for several generations.
They have come to trust our editorial, our advertisers, and the products and services they provide.

4• Family-owned and Family-operated Company
Southern Funeral Director magazine was started in 1919 by John Yopp III’s grandfather, John Sr. The magazine
grew and was perfected first by John Jr. and then his daughter, (John III’s sister) Mary Yopp Cronley.
The magazine is now owned and published by John Yopp III, who promises to continue to offer his advertisers
the best possible environment, designed specifically to generate awareness and business.

5• Valued-added Marketing Support
Our philosophy is to offer our advertisers more bang for their buck. That’s why we offer things like free
company profile pages, generous ad frequency discounts, and digital reprints of client-written articles to
regular advertisers. Not to mention, we love to run the news releases we get from our advertisers. Did I
mention that we are not raising our advertising rates in 2022?

Let’s work together to help you market your products and
services to our readers throughout the year!
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2022 Southern Funeral Director
Magazine Editorial Calendar
January

Funeral Service Education/Social Media & Websites
December 1, 2021 – Ad Space Close
December 15, 2021 – Editorial and Ad Materials Due

February

Funeral Home Staffing & Training/ICCFA Pre Convention
January 1, 2022 – Ad Space Close
January 15, 2022 – Editorial and Ad Materials Due

March

Tributes & Memorialization/Grief & Aftercare
February 1, 2022 – Ad Space Close
February 15, 2022 – Editorial and Ad Materials Due

April

Pre Need & At Need/Insurance & Trusts
March 1, 2022 – Ad Space Close
March 15, 2022 – Editorial and Ad Materials Due

May

Mergers & Acquisitions/Succession Planning
April 1, 2022 – Ad Space Close
April 15, 2022 – Editorial and Ad Materials Due

June

Cremation/Urns and Cremation Products
May 1, 2022 – Ad Space Close
May 15, 2022 – Editorial and Ad Materials Due

July

Markers and Memorials/Customer Service
June 1, 2022 – Ad Space Close
June 15, 2022 – Editorial and Ad Materials Due

August

September

October

Caskets/Shipping & Transportation
July 1, 2022 – Ad Space Close
July 2022 – Editorial and Ad Materials Due
Funeral Home Technology/NFDA Pre Convention
August 1, 2022 – Ad Space Close
August 15, 2022 – Editorial and Ad Materials Due
Professional Vehicles/Community Service & Outreach
September 1, 2022 – Ad Space Close
September 15, 2022 – Editorial and Ad Materials Due

November

Vaults/Legislative & Advocacy
October 1, 2022 – Ad Space Close
October 15, 2022 – Editorial and Ad Materials Due

December

Computer Software/Financing
November 1, 2022 – Ad Space Close
November 15, 2022 – Editorial and Ad Materials Due
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Rates and Materials
Pricing and Specifications
4-Color

12x

6x

3x

1x

Full Page

$1,550

$1,650

$1,750

$1,850

2/3 page

$1,250

$1,350

$1,450

$1,550

1/2 page

$750

$850

$950

$1,050

1/3 page

$650

$750

$850

$950

1/4 page

$425

$525

$625

$725

Full Page

$750

$850

$950

$1,050

2/3 page

$650

$750

$850

$950

1/2 page

$450

$500

$550

$600

1/3 page

$300

$375

$450

$525

1/4 page

$275

$350

$425

$500

B&W

Back Cover, Inside Front or
Inside Back Cover Position by Request
Details and Dimensions
• Cost for single matched or PMS colors: black-and-white
rate plus an additional $400 per page unless otherwise
negotiated with publisher.

• If unable to provide digital files, advertiser may submit
negatives, camera ready or other hard copy, which
will be converted to a digital format at a charge to the
advertiser of $30 for each black-and-white ad and $120
for each for-color ad.

• Any changes or corrections made to ads will be charged
to the agency.

• If the advertiser does not use an advertising agency, the
charges will be assessed to the non-agency advertiser.

Dimensions
Trim Size True

Full Page

8 1/2” (w) x 11” (h) Bleed req: 9”(w) x 11 1/2” (h)

8” (w) x 10 1/2” (leave 1/4” border)

1/2 Page

1/2 Island

7 1/2” (w) x 5” (h) or 3 3/4 (w) x 10” (h)

5” (w) x 7 1/2” (h)

1/3 Page

1/4 Page

7 1/2 (w) x 3 1/8” (h) or 2 1/4” (w) x 10” (h)

3 1/2” (w) x 4 3/4” (h)

Other Sizes Charge $20 An Inch
Please email files at 300 dpi (or better) to: johnyopp3@aol.com
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