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by John Yopp

Guidance for Safe Handling of Human Remains of Ebola
Patients in U. S. Hospitals and Mortuaries
These recommendations give guidance on the safe handling of human remains that may contain Ebola virus and
are for use by personnel who perform postmortem care in U.S. hospitals and mortuaries. In patients who die of
Ebola virus infection, virus can be detected throughout the body. Ebola virus can be transmitted in postmortem
care settings by laceration and puncture with contaminated instruments used during postmortem care, through
direct handling of human remains without appropriate personal protective equipment, and through splashes of
blood or other body fluids (e.g. urine, saliva, feces) to unprotected mucosa (e.g., eyes, nose, or mouth) which
occur during postmortem care.
Only personnel trained in handling infected human remains, and wearing PPE, should touch, or move, any Ebolainfected remains.
• Handling of human remains should be kept to a minimum.
• Autopsies on patients who die of Ebola should be avoided. If an autopsy is necessary, the state health department
and CDC should be consulted regarding additional precautions.

Definitions for Terms Used in this Guidance

Cremation: The act of reducing human remains to ash by intense heat.
Hermetically sealed casket: A casket that is airtight and secured against the escape of microorganisms. A casket
will be considered hermetically sealed if accompanied by valid documentation that it has been hermetically sealed
AND, on visual inspection, the seal appears not to have been broken.
Leakproof bag: A body bag that is puncture-resistant and sealed in a manner so as to contain all contents and
prevent leakage of fluids during handling, transport, or shipping.

Personal protective equipment for postmortem care personnel
•
•

Personal protective equipment (PPE): Prior to contact with body, postmortem care personnel must wear
PPE.
Putting on, wearing, removing, and disposing of protective equipment: PPE should be in place BEFORE
contact with the body, worn during the process of collection and placement in body bags, and should be
removed immediately after and discarded appropriately (see Interim Guidance for Environmental Infection
Control in Hospitals for Ebola Virus). Use caution when removing PPE as to avoid contaminating the wearer.
Hand hygiene (washing your hands thoroughly with soap and water or an alcohol based hand rub) should be
performed immediately following the removal of PPE. If hands are visibly soiled, use soap and water.

Postmortem preparation
•

4

Preparation of the body: At the site of death, the body should be wrapped in a plastic shroud. Wrapping of the
body should be done in a way that prevents contamination of the outside of the shroud. Change your gown
or gloves if they become heavily contaminated with blood or body fluids. Leave any intravenous lines or
endotracheal tubes that may be present in place. Avoid washing or cleaning the body. After wrapping, the body
should be immediately placed in a leak-proof plastic bag not less than 150 μm thick and zippered closed The
bagged body should then be placed in another leak-proof plastic bag not less than 150 μm thick and zippered
closed before being transported to the morgue.
		
Continued on page 28
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Professional Car Society Holds Successful
Rochester Meeting by: Gregg Merksamer
More than sixty vintage funeral vehicles, limousines
and ambulances from compass points as far dispersed
as Florida, Arizona, Texas and Ontario, Canada
assembled in Rochester, Minnesota from August
12th-16th, 2014 for the Professional Car Society’s
38th Annual International Meet. Members of the PCS
Northland Chapter - having long enthused about a
follow-up to the 1996 PCS International they staged
most-successfully in the Twin Cities of MinneapolisSt. Paul - hosted the event in conjunction with its 25th
anniversary, and their decision to head south could
not have been timelier as the Mayo Clinic (measuring
from the 1864 establishment of Dr. William Worrall
Mayo’s medical practice in Rochester) has also been
celebrating its Sesquicentennial in 2014.
By the time PCS Rochester 2014 concluded in the
traditional fashion with a post-banquet light-andsound show by the attendees’ ambulance beacons in
the Ramada parking lot, everyone was already looking
forward to the 2015 International Meet that will take
place in Houston, Texas from June 9th through 13th.
Visit the club’s website at www.professionalcarsociety.
org for additional itinerary details in the months to
come.
The Professional Car Society’s 2014 International
Meet in Rochester, Minnesota got underway Tuesday,
August 12th with an “early bird” PowerPoint by John
R. Perkins, who founded Gold Cross Ambulance in
February, 1962 and served 282,000 people in a 3,110square-mile area by the time he sold his enterprise to
the Mayo Clinic in May, 1994. PCS people inevitably
admired his 1949 Siebert Ford F-Series truck ambulance,
which had clocked less than 6,400 miles transferring ill
or injured workers to the on-site infirmary at a U.S.
Steel plant in Duluth, Minnesota and had never even
been licensed for street use until John acquired it in
the mid-1980s. Its extremely-basic interior - equipped
with little more than a scoop-style “stokes basket” to
facilitate retrievals from difficult locations - remains
completely original down to the rubber flooring and
cot mattress.
6
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2014 PCS International Meet attendees participating in Thursday’s tour of the Mower County Historical Center
were justifiably thrilled to find the Austin, Minnesota Fire Department’s 1953 Superior Cadillac ambulance on
display beside a 1937 American LaFrance V-12 pumper. The property also touts a World War II M-4 Sherman
tank and a 1909 Baldwin steam locomotive that logged three million miles during 48 years’ service with the
Milwaukee Road.

A 1949 Sayers & Scovill Knickerbocker - brought from Elberon, Iowa by John Royark, Jr. - was “Stylasized”
by renowned Cincinnati coachbuilder to capitalize on Cadillac’s all-new, full-fendered Post-War look and highcompression overhead valve V-8. Its shape could still turn heads 65 years later as it led this Thursday, August
14th procession of PCS vehicles exiting the Mower County Historical Center in Austin, Minnesota.

This horse-drawn hearse, hand-crafted by James
Cunningham, Son & Company of Rochester, New
York, has been in single family ownership since
Millville, Minnesota mortician August C. Schleicher
bought it new for $900 in 1894. His grandson August
J. “Augie” Schleicher, who runs Schleicher Funeral
Homes & Cremation Services in Plainview and
Lake City, Minnesota, commissioned two separate
restorations in 1989 and 2014, and currently offers it
for hire anywhere in the continental U.S.
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Best-of-Show at the Professional Car Society’s 2014
International Meet in Rochester, Minnesota went to
a convertible sedan-inspired 1941 Henney Packard
Model 4198-L “Custom Built Landaulet Funeral
Coach” that Dodge City, Kansas funeral director
Mike Burkhart paid just $50 for in 1972. Though he
originally purchased the entire car (the seller wouldn’t
part it out) to put its sidemount-equipped front fenders
on another coach, “I did some investigation and found
out it was a really rare body style,” warranting a 12-year
restoration (started 1984) as one of only two known
survivors out of 20-or-so originally built at Henney’s
Freeport, Illinois factory.

Cadillac’s 1957 changes were nothing less than
revolutionary, ranging from razor-edge tail fins to
an all-new “X”-frame that reduced overall exterior
heights an average of three inches. Funeral coach and
ambulance builders using the Series 86 Commercial
Chassis responded with thinner, hardtop-like
pillars and larger windows, as characterized by the
“Criterion” styled 1957 Superior Beau Monde that
won Watertown, South Dakota funeral director Bill
Crawford the Canadian Honker Hospitality Award
from the Rochester Ramada’s respective registration
and catering directors Kristin Deur and Amy Hakes.

8
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The oldest motorized hearse at the Professional Car
Society’s 2014 International Meet was George W.
Quast’s carved panel 1916 Studebaker from Hutchinson,
Minnesota, which was purchased brand new for
around $2,300 by his grandfather John Quast from the
Northwestern Casket Company of Minneapolis. This
was the car’s first appearance at a PCS International
since the last Minnesota-hosted edition took place in
St. Paul in 1996, affording added significance to these
photos taken with church-like bell tower of the 1885
Hadley Valley Schoolhouse at the Olmsted County
History Center on Rochester’s southwest outskirts.

Duane Warren, Director of the Cadillac & LaSalle Club’s
Northstar Region, graced the PCS 2014 show field
with a 1941 Cadillac Series 7533 Imperial Limousine
unusually-but-elegantly finished in Dusty Gray with a
Fair Oaks Green roof. “It was originally black and cost
$2,399.99 when it was shipped to the New York zone
office February 24th, 1941,” he recounted, adding the
previous owner “told me it was up in Boston by the
early 1960s, where it was used by someone to haul
around his string bass.” The Dark Olive 1940 Cadillac
Series 7529 Five-Passenger Convertible Sedan in the
next space has been owned since 1950 by Ordeen
Braathen of Mounds View, Minnesota.

From 1933-1964, the Shop of Siebert in Toledo, Ohio
earned a thrift-conscious following by offering Ford
and Mercury professional cars that employed as many
OEM parts and panels as possible to minimize the selling
price. A cut-and-stretched 1940 Ford V-8 passenger
car chassis underpins this attractive, Colorado-sourced
ambulance brought to the Olmsted County History
Center on Rochester, Minnesota’s outskirts by Bill &
Caryln Smith of Abilene, Texas.
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Random Quotes that Can Change Your Life
By Robert L. Pierce

During my years in the industry, I have written many
articles on many topics. I have saved quotes that I
thought would be useful at some point in my writings.
As I reread the quotes I had saved, I began to realize
that the series of quotes, when taken as a whole, was
very interesting. I think that they tell an important
story. I tried to rearrange the quotes by topic. I tried to
add a narrative explaining them. I tried everything to
make the random quotes concept more scholarly. What
I found is that anything that I did to them detracted
from their message.
Some of these quotes will anger some readers. It is not
good to anger one’s prospective customers. I could
find no way to clean up the quotes so that they would
be palatable to everyone and still keep the content
relevant. The angst factor often turns out to be a strong
measure of an article’s relevance.
On reflection, I feel that each quote below is worthy
of study and reflection. Some may be a little offensive
to some. They, of course, have the most potential to be
helpful. It is not easy to challenge one’s paradigms but
it is certainly worth it.
A List of Random But Useful Quotes
Funeral Service is not about profit but profits make it
a lot more fun.
Profit is not a four letter word. It is the grease that
makes it possible to maintain a high level of service
over a long period of time.
Profit, service level and market share tend to move in
tandem.
Manage your preneed program carefully. It is going
to be your greatest asset if you do or your greatest
liability if you don’t.
Management of the arrangement conference is the
10
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single most important element of managing a funeral
home’s profitability. It is the point at which profit and
service merge.
The funeral homes with the highest levels of service
work very hard every day to improve their service. It is
how they got to be the very best.
The greatest detriment to delivering a high level of
service is the belief that one already does.
Managed cremations are highly profitable.
Funeral homes who fail to plan and manage their profit
and service level should be charitable organizations.
The commitment to manage one’s profit is the most
important step to becoming profitable.
The integration of preneed and at-need merchandising
may well be the single most important element of longterm profitability.
Effective management integrates ones business, family,
personal, succession, and retirement plans.
A business plan is a beautiful thing.
Profit is an effective means of keeping score.
It takes very little courage to send out a self-serving
post-service questionnaire.
It takes leadership to manage employees into a cohesive
and focused team.
The greatest feeling in the world is to take a “C -level”
employee and turn them into a fired up, focused and
motivated “A-level” employee. It is good for the soul.
If you are not managing your profits, you are not
managing your Company.

PIERCE MORTUARY COLLEGES

The rewarding choice for
a rewarding career
Choosing the right college always makes
a difference in your professional success.
The best reward of all is opportunity.
Pierce College students are taught by certified
professionals, plus graduates enjoy faster job
attainment than students exiting other colleges.
Enroll in one of our three colleges and you’ll
be choosing a rewarding learning experience,
leading to a respected, meaningful career as
a funeral professional.

Dallas Institute
of Funeral Service
—
Dallas, TX

Gupton-Jones College
—
Decatur, GA

The choice is yours. M ake it count.

PIERCE

MORTUARY COLLEGES
FOR MOR E INFO PLE A SE V ISIT

PIERCE.EDU

Mid-America College
—
Jeffersonville, IN
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Most funeral homes would more than double their
profits if the funeral home manager spent thirty focused
minutes a day managing.
A strategic plan is to a business what a rudder is to a
boat.

Yesterday is only valuable in that it provides a frame of
reference to plan for tomorrow.

Manage your preneed program or hope that Social
Security is still around when you retire.

There is a reason why businesses with leaders who are
not actively involved in the day to day operations of the
business are more successful.

If you make your families comfortable, they will make
choices that make you profitable.

A manager’s effectiveness is never measured in term of
hours worked.

The facility of a funeral home is a part of delivering a
quality service.

A great merchandising system results in happier
families, better service, happier arrangers, improved
market share, and lower bad debts. The money that it
produces is just gravy.

A highly personalized service is a funeral home’s best
advertising.
Embalming is not a factor in the quality of service
equation unless it is poor. Quality embalming is part
of the price of entry. The quality equation starts from
there.
A business without leadership is a very sad thing.
Funeral service is changing whether we change with
it or not.
Spend the money you waste on bad debts on a nice
vacation.
It is not about getting good. It is about getting better.
To face one’s paradigms is a good reason to get up in
the morning.
Showing up is not 90% of success. Sorry Einstein,
but showing up is way less than half of success if you
manage a business.

Financial reports are not for accountants. They are
prepared by accountants for management.
Relevant reports make management relevant.
A preneed program that is designed to take families
from a competitor must have lead sources that have an
opportunity to reach the competitor’s families.
Jack Welch, the former CEO of GE, was a flawed
man. He lacked the basic human compassion to accept
mediocrity. He went on to become one of the legendary
business leaders of our times.
Summary
These quotes, when they are taken as a whole, are a
powerful indicator of what is required to manage a
profitable funeral home business

If you don’t work your casket provider like a dog, he is
playing you like a fiddle.

The commitment to be profitable is the most important
step in becoming profitable. Every funeral home with
which we have worked has increased its cash flow by
$1,000 per call or more. It doesn’t take as much as one
might think to increase the profits of a funeral home.
It takes the commitment of management, a strategic
plan, a business plan, management reporting systems, a
family focused merchandising program, a commitment
to improve service levels (even if they are already very
good,) and consistent communications.

You owe your employees a serious, focused and

It is the role of management and the Chief Executive

Either know where you are going or don’t plan on
getting there.
A budget is not about reducing expenses. It is about
strategically allocating resources.

12

focusing review at least once each year. It is part of
how you keep up your end of the bargain.
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Officer to provide the organization with a future
orientation and management systems that motivate and
focus the company’s employees. Proactive management
takes courage, commitment, the willingness to step out
of one’s comfort zone and to challenge one’s paradigms.
It is not always easy but it is well worth the effort.
Bob Pierce was a Certified Public Accountant, the
Chief Financial Officer of an aggressive cemetery and
funeral company, and was involved in the purchase
and sale of more than one thousand funeral homes
and cemeteries. He is President of Pierce CFO, a firm
specializing in profit and value management and sales
and acquisitions of funeral homes. Pierce CFO has
offices in Tallahassee, Florida; Atlanta, Georgia; and
Alexandria, Virginia. He can be reached for comments
at 888-860-6468, on the web at piercecfo.com, or by
email at bob@piercecfo.com.

'SJHJE'MVJE$PNQBOZ
Family owned and operated since 1892

Frigid Casket
Lowering Devices
t$BSFGVM$POTUSVDUJPO
t#FBVUJGVM%FTJHO

Imperial 2.0 Cemetery model
(3-IMP5502SK2.0)

t*UXPSLTFWFSZUJNF

www.frigidfluid.com
1-800-621-4719
sales@frigidfluidco.com

Master Cemetery model
(3-MAS4901SK)

Each casket lowering device is manufactured in Frigid Fluid Company’s 50,000 sq. ft. facility in the suburbs of Chicago, IL. The highest
quality materials are used and the utmost care is taken in hand-assembling each model. Careful construction, beautiful design, it
works every time. To order, call Frigid direct at 1-800-621-4719 or contact your local participating Frigid reseller.
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2015 FEDERAL COACH LINE UP
2015 Federal XTS RENAISSANCE
Our ALL NEW 2015 Renaissance is going
to revitalize the professional vehicle
industry with its sophisticated styling
and world-class quality.

2015 Federal XTS HERITAGE
The 2015 XTS Heritage has made minor changes for
the transition into 2015. The Heritage now includes the
standard rear-view back up camera integrated into
the rear load door.

2015 Federal MKT STRATFORD
The 2015 XTS Stratford has the same sleek design
that was developed in 2011-12 and includes the
same great features that were optioned last year.

2015 Federal 48” Raised Roof XTS LIMOUSINE
The 2015 48” XTS Raised Roof has made minor changes for
the transition into 2015. It also now includes the standard
rear-view back up camera integrated into the rear load door.

2015 Federal 70” Raised Roof XTS LIMOUSINE
The 2015 70” XTS Raised Roof is the same stretched limousine
that we introduced in 2014 only now you can include the
raised roof creating a more spacious and open interior.

2015 Federal 44” MKT LIMOUSINE
The 2015 44” MKT has the same sleek body
ȱȱȱȱȱŘŖŗŚȱȱěȱ
all of the same great features.

Intelligent by Design
800/292-6210

WWW.FEDERALCOACH.COM

MASTER COACHBUILDER

© 2014 Federal Coach Company

Rev. 11-4-14

Federal Coach is excited to announce our 2015 line-up
of funeral coaches. We have new product features,
including a standard backup camera for all 2015 XTS
ǯȱȱ ȱȱȱĴȱȱȱȱȱ
Coach has improved our customer service by developing
a new service building with a toll-free number to answer
all questions you may have.

Intelligent by Design

At the 2014 NFDA International Convention and Expo
in Nashville, Tennessee, Federal Coach unveiled the
new 2015 state-of-the-art Renaissance. True to its name,
the Federal Renaissance will revitalize the professional
vehicle industry with its sophisticated styling and
world-class quality.

REVEALING THE RENAISSANCE

®

Our new 2015 Renaissance is going to revitalize the professional vehicle industry with its sophisticated
styling and world-class quality. Like all 2015 XTS Chassis, the Renaissance has a rear-view back up
ȱȱȱȱȱȱǯȱȱȱȱȱȱȱȱȱęȱȱȱȱ
will exceed all expectations, as the interior matches the Cadillac XTS styling cues in every detail.

Intelligent by Design

REPUTATION
TRUST
THE 2015 CADILLAC XTS
EAGLE 70” RAISED ROOF
6-DOOR LIMOUSINE

INTEGRITY
THE 2015 CADILLAC XTS
EAGLE ECHELON LIMITED
®

From its humble beginnings in 1982, Eagle Coach Company has continuously strived to design and manufacture
high quality professional vehicles that exceed customer expectations. As Eagle Coach continues to support customer
demands, we are excited to announce the 2015 lineup of funeral vehicles. Eagle Coach has new product features,
including a standard backup camera, for all 2015 XTS chassis. As the business continues to grow, Eagle Coach
ȱȱȱ ȱȱȱ ȱȱ ȱȬȱȱȱȱȱĴȱȱȱȱ
and answer all questions you may have. As Eagle Coach always has, we continue to expect excellence.

MASTER COACHBUILDER

16
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2015 EAGLE LINEUP
2015 Eagle XTS ECHELON
ȱŘŖŗśȱȱȱȱȱȱĚȱȱȱȱ¢Ȃȱ
product lineup. The 2015 Echelon comes standard with a rear-view
back up camera integrated into the rear load door.

2015 Eagle XTS ULTIMATE
As its name implies, the Ultimate is designed to include the most sought-after
features in the professional vehicle industry. This year the Ultimate will include
a standard rear-view back up camera integrated into the rear load door.

2015 Eagle XTS KINGSLEY
While dimensionally identical to the Ultimate, the
¢ȱȱȱȱȱȱ¢Ȃȱȱǯȱ
For 2015 the Kingsley will also include a standard
rear-view back up camera integrated into the load door.

2015 Eagle MKT ICON
Built on the Lincoln MKT Chassis, the 2015 Eagle
ȱȱĴȱȱ ȱȱȱ¡ȱȱȱ
professional vehicle industry.

2015 Eagle MKT KINGSLEY
The 2015 MKT Kingsley has the same elegant
details and options that were featured last year.

2015 Eagle 48” Raised Roof XTS LIMOUSINE
The 2015 XTS 48” Six-Door Raised Rood Limousines are available with a
standard painted roof option or with the new Raised Roof which provides
3” of additional interior head room

2015 Eagle 70” Raised Roof XTS LIMOUSINE
The 2015 XTS 70” provides elegant transportation to your families in their
time of need while also allowing for maximum comfort with features
including: a privacy partition, ample leg room, 3” of additional interior
head room, and personal rear climate and audio controls.

2015 Eagle 44” MKT REGENCY
The 2015 Eagle Regency Six-Door limousine
has been designed and built with both style
and functionality in mind, and it is a leader
in its class by any comparison.
MASTER COACHBUILDER

© 2014 Eagle Coach Company

Rev. 11-6-14c

800-537-2963 •
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Shields Southeast Sales, Inc. is a full-service Hearse and Limousine dealer located in Atlanta, GA. Shields began
its funeral vehicle dealership in 1969 but started in the funeral industry in the 1950s. Over the past 45+ years,
Shields has serviced the Southeast and beyond with impeccable customer service while providing the best new
hearse and limousine brands in the industry as well as the highest-quality used funeral vehicles. Shields has
developed a reputation within the industry from funeral homes and competitors alike that is second to none for
providing the finest used hearses and limousines available.
At their facility in Atlanta (Marietta), GA, Shields warehouses all of their inventory indoors so the vehicles are
never damaged from the weather and elements. Shields puts each traded in vehicle through a thorough 92 point
inspection during the re-conditioning process to ensure they are providing their customers with the best preowned funeral vehicles possible. Having a full garage, paint booth, and detail area fully staffed enables Shields
to provide vehicles that truly are in a different league than its competitors.
Sayers and Scovill (S&S), Eagle, and Superior Coach have been the flag-ship brands of hearses and limousines
in the funeral industry for decades. Shields is a proud dealer of each of these brands. Whatever preferences and
needs a firm may have with regard to a new hearse or limousines, S&S, Eagle, and Superior have the vehicles,
options, and history to please even the most meticulous buyers.
Shields believes that to truly meet the needs of its customers, they must have a presence in each local area. That is
why their representatives still travel and visit with funeral homes face-to-face. Having a strong personal relationship with each customer is the best way to make sure their needs are met and exceeded. Shields believes in earning the business from a firm not just the first time, but each and every time that funeral home needs a vehicle.
In today’s market, financing options have become a very important part of this industry. Shields offers several
lease, purchase, and lease-purchase options to suit the needs of each firm specifically. Shields also offers in-house
financing which has enabled many firms the options of leasing or a lease-purchase when no other bank wanted to
help them.
Call Shields Southeast at 800.334.2697 and speak with Shannon Hill or anyone else on the Shields team or visit
them online at www.MyHearse.com. They are eager to serve you.
Shields Southeast Sales, Inc.
850 Williams Drive, Marietta, GA 30066
1-800-334-2697
www.MyHearse.com
18
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850 WILLIAMS DRIVE MARIETTA, GA 30066
1-800-334-2697 WWW.MYHEARSE.COM
.SHANNON HILL GENERAL MANAGER
678-784-2111 DIRECT LINE
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2013 MKT LIMOSINE

2013 EAGLE ICON
2013 EAGLE KINGSLEY

SUPERIOR 2013 XTS LIMOSINE
2013 SUPERIOR STATESMAN

SUPERIOR DIPLOMAT

MKT 44 INCH LIMOSINE
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S & S Coach Company

Continuous Production Since 1876
For almost 140 years, spanning three centuries, The
S&S Coach Company has been relied upon by funeral
professionals. Before motor vehicles were even invented,
S&S Coach Company hearses were the standard of the
industry. Through wars, the depression and numerous
recessions, S&S Coach Company professional vehicles
have been in continuous production. The S&S Coach
Company set the standard which other builders can
only attempt to match. The 2015 S & S models are
once again the standard of the industry.

The New S & S Victoria

For 2015, one familiar name has returned – the S&S
Victoria. Traditional in many ways, its beautiful
coachwork blends seamlessly into the ultra-modern,
aerodynamic style of the Cadillac XTS. The casket
loading door features traditional hinging, with a left or
right opening, and provides the widest opening in the
industry. The S&S Victoria’s casket floor measures an
impressive 123 inches and the casket loading height is
a low 29.06 inches. This all new model is certainly a
worthy recipient of the famous Victoria name

S & S Masterpiece

The flagship of The S & S Coach Company, the
Masterpiece boasts a cutting edge coachwork body
style that provides a casket compartment with the
interior dimensions of the fabled S & S “commercial
glass” coaches of yesteryear.

2015 S & S Victoria

2015 S & S Masterpiece
20
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The casket loading door features a unique swing-away
design that allows maximum pallbearer access to the
casket floor due to an impressive 270 degree opening.
It’s guaranteed to ease casket loading and unloading.

S & S Medalist

The contemporary styling of the S&S Medalist
combines with all of the traditional S&S features
and quality to provide funeral professionals with an
exceptional value. Its many features include the same
unique swing-away casket loading door found on the
S&S Masterpiece. It’s standard equipment.

S & S Funeral Limousines

New to the Limousine line up for 2015 is the S
& S Professional Roof Six Door Limousine. This
limousine was styled to enhance Cadillac’s flowing
lines while providing the greatest overall headroom in
the industry.

2015 S & S Professional Roof Limousine

Swing-A-Way Door

For 2015, both the Professional Roof Model and the
standard foor Cadillac six Door Limousine now feature
an new center seat that has bee redesigned to offer even
greater comfort. Also a new Comfort Plus option is
available for third row seat which greatly improves the
comfort of passengers seated in the center position.

The S & S Medalist design provides exudes quality and
prestige. The S & S Medalist provides spacious room
in the rear compartment to accommodate any need.
2015 S & S Medalist

2015 S & S Standard Roof Limousine
S & S Lincoln Six Door Limousines, constructed on the
Lincoln MKT Towncar chassis, are the highest quality
Lincoln six doors available. Ruggedly constructed and
elegantly appointed throughout, they are sure to comfort
the families traveling in them. The Traditional Trunk
model is totally unique in the industry and provides
significantly more storage space the versatility along
with head-turning style. There is nothing else like it!

2015 Lincoln Limousine w/Traditional Trunk Option

S & S Majestic

The bold look of the S & S Majestic demonstrates us
that big is back. The Lincoln MKT chassis allows for
a hearse with an extra-spacious interior and a stately
exterior appearance. The elegance of the design
combines with legendary S & S reliability to provide a
durable and truly image building professional vehicle.

2015 S & S Majestic
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Superior Coach Company – The World’s
Most Experienced Coachbuilder –

There are more Superior Brand funeral vehicles in
service today, around the world, than any other brand.
That is testimony to the design, quality, and customer
service that have made Superior Coaches famous since
1923. In the midst of its ninth decade of continuous
production, Superior Coaches has steadfastly served the
funeral profession while many erstwhile competitors
have come and gone. Funeral professionals know they
can trust Superior Coaches for value and after the sale
service.

2015 Superior Crown Sovereign

A sleek roof profile, beautifully accented with a
stainless steel band, provides a very spacious casket
compartment, elegant and functional in every respect.

Superior Coach Company Production
Facility circa 1940s

The New Superior Sovereign

For 2015, Superior’s designers and engineers have
crafted an all new model worthy of the prestigious
Sovereign Name. The new Superior Sovereign features
a sleekly styled, classical coach body fitted with a
traditional, 125 degree wide, opening hinged casket
loading door that is available with left or right opening.
The door opens to a tastefully elegant, but durable
casket compartment with a 123 inch load floor.

Superior Statesman

The 2015 Superior Statesman, the number one choice
of funeral professionals, has once again secured its
place as the leading value in funeral hearses. Stylish,
dependable, and loaded with features, the Statesman
embodies a contemporary style that blends seamlessly
with the aerodynamic Cadillac body lines.
2015 Superior Statesman

2015 Superior Sovereign

The New Superior Crown Sovereign

With all of the features and benefits of the new Superior
Sovereign, the new Superior Crown Sovereign adds
extra touches of classic elegance and sophistication.
The Crown Sovereign is a continuation of the long line
of distinctively styled Superior funeral coaches.
22
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Standard on the Superior Statesman is the innovative
swing-a-way casket loading door, with left or right
opening. It provides unprecedented access to the
luxurious
casket
compartment. The
Superior Statesman
will ease the effort
and enhance the
image of the many
funeral professional
who employ it.

Ambulance and Coach Sales, Nashville, TN
Celebrating 50 Years of Superior Service
Ambulance & Coach Sales, formerly Anderson M&M Sales, has served the Southeast from its Nashville, Tennessee based office since 1964. Nashville is a central location with three interstate Highways and air service to
and from all parts of the U.S. We are proud to have provided professional and superior sales and service for the
past 50 years.
Our company is a partnership business owned by Wayne Justice and Ellis Galyon. Sales Representatives for the
company are Hal Singletary, Wayne Day, McKinley Joyce and William Grayson.
Ambulance and Coach Sales is an authorized dealer for S&S and Superior coaches and limousines, DaBryan
Limos, Federal Coach and Eagle Coach. We have financing and leasing programs to fit all of your needs, and
service facilities to repair and recondition any professional vehicle.
Please visit our website for the latest list of pre-owned hearses and limousines www.amb-coach.com or call toll
free: 888-336-8421

1212 Jo Johnston | Nashville, TN 37203
615-329-0800
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FDA of Kentucky Holds Annual Convention
FDA of Kentucky 2014-2015 Officers & Directors

(l to r) front row – President: Doug Stanley from Williamstown; Southern District Director: Gerald M. “Marty”
Jones II from Morgantown; Southcentral District Director: Brandy Harwood from Tompkinsville; Chairman of
the Board Mary F. Steele from Pineville; Immediate Past-President: Marcia Caniff Davis from Ashland; PresidentElect: Robbie Brantley from Brownsville; Vice President: David West from Nicholasville; NFDA President Robby
Bates from DeKalb, Texas and Western District Director: Rick Morgan from Princeton.
back row - Eastern District Director: Rusty Preston from Paintsville; Northern District Director: Rob Riley from
Carrollton; Southeastern District Director: Wesley Rominger from Manchester; Sergeant-at-Arms: John Jones
from Harlan; Secretary/Treasurer: Jim Davis from Berea; NFDA Policy Board Member: Shannon Combs from
Richmond. Not pictured: Central District Director: Grant Bolt from Lexington.

Doug Stanley (left) was sworn in as the new President
of The Funeral Directors Association of KY by his
father, Dennis Stanley, of the Elliston-Stanley Funeral
Home, Williamstown, KY
24
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Immediate Past President Marcia Caniff Davis (right)
presented to Doug Stanley his gavel as the new
President of The Funeral Directors Association of KY

(L-R) Stephanie Dunn and Teresa Shoe Shine Time at the Professional (L-R) Mark Lanford, Vantage
Products; Carl Chastain, Superior
Carlson, Live Oak Bank sharing a Funeral Alliance booth
Vault/Doric Products and Trevor
smile during the exhibits
Lytle, Wood-Oakley Funeral Home,
Milton KY

Another Legacy is Born! Addie
Czachor attending her first convention
with her dad, Kevin Czachor, as she
helps out at the ASD-Answering
Service for Directors booth

Specials honors to the first” fatherdaughter” president’s for FDA of
Kentucky. Pat Caniff, 1977-78 past
president, during the final banquet
with his daughter, Marcia Caniff
Davis, 2013-14 out going president.
A proud moment for the Caniff
family!
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OLDE SOUTH CASKETS. COM

Made with

CUSTOM BUILT AMISH CASKETS

GENUINE

800-769-5214

RECLAIMED BARN WOOD

“May the labor of our hands,
bring comfort to your heart.”
Handcrafted by the

Now Accepting Applications for Authorized Distributors.
Distributed exclusively through licensed funeral professionals.

Made
in the
U. S. A.
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•

•

Continued from page 4

Surface decontamination: Prior to transport to the
morgue, perform surface decontamination of the
corpse-containing body bags by removing visible
soil on outer bag surfaces with EPA-registered
disinfectants which can kill a wide range of viruses.
Follow the product’s label instructions. the visible
soil has been removed, reapply the disinfectant to
the entire bag surface and allow to air dry. Following
the removal of the body, the patient room should
be cleaned and disinfected. Reusable equipment
should be cleaned and disinfected according to
standard procedures. For more information on
environmental infection control, please refer to
“Interim Guidance for Environmental Infection
Control in Hospitals for Ebola Virus”
Individuals driving or riding in a vehicle carrying
human remains: PPE is not required for individuals
driving or riding in a vehicle carrying human
remains, provided that drivers or riders will not be
handling the remains of a suspected or confirmed
case of Ebola, and the remains are safely contained
and the body bag is disinfected as described
above.

Mortuary Care
•

•
•

•

28

Do not perform embalming. The risks of
occupational exposure to Ebola virus while
embalming outweighs its advantages; therefore,
bodies infected with Ebola virus should not be
embalmed.
Do not open the body bags. Do not remove remains
from the body bags. Bagged bodies should be
placed directly into a hermetically sealed casket.
Mortuary care personnel should wear PPE listed
above (surgical scrub suit, surgical cap, impervious
gown with full sleeve coverage, eye protection
(e.g., face shield, goggles), facemask, shoe covers,
and double surgical gloves) when handling the
bagged remains.
In the event of leakage of fluids from the body bag,
thoroughly clean and decontaminate areas of the
environment with EPA-registered disinfectants
which can kill a broad range of viruses in accordance
with label instructions. Reusable equipment should
be cleaned and disinfected according to standard
procedures. For more information on environmental
infection control, please refer to “Interim Guidance
for Environmental Infection Control in Hospitals
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for Ebola Virus”

Disposition of Remains
•

•

Remains should be cremated or buried promptly
in a hermetically sealed casket. Once the bagged
body is placed in the sealed casket, no additional
cleaning is needed unless leakage has occurred.
No PPE is needed when handling the cremated
remains or the hermetically sealed closed casket.

Transportation of human remains
•

Transportation of remains that contain Ebola virus
should be minimized to the extent possible.
• All transportation, including local transport, for
example, for mortuary care or burial, should be
coordinated with relevant local and state authorities
in advance.
• Interstate transport should be coordinated with
CDC by calling the Emergency Operations Center
at 770-488-7100. The mode of transportation (i.e.,
airline or ground transport), must be considered
carefully, taking into account distance and the most
expeditious route.
• Although Ebola virus is a Category A infectious
substance regulated by the U.S. Department of
Transportation’s Hazardous Materials Regulations
(HMR, 49 Code of Federal Regulations Parts
171-180), DOT has issued guidance that human
remains contaminated with a category A infectious
substance are excepted from the HMR.
• Transportation of remains that contain Ebola virus
outside the United States would need to comply
with the regulations of the country of destination,
and should be coordinated in advance with relevant
authorities.
References
CDC. Medical Examiners, Coroners, and Biologic
Terrorism A Guidebook for Surveillance and Case
Management. MMWR 2004;53(RR08);1-27.
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The only private Funeral Service College
accredited by both the Southern Association of
Colleges and Schools Commission on Colleges and
the American Board of Funeral Service Education.

Associate of Arts Degree
• Located in the heart of ‘Music City’- Nashville, TN.
• Offering a ﬂexible program for part-time and
full-time students
• Offering on-campus housing for students
• Offering a basic liberal arts education as well as a
professional curriculum in funeral arts and sciences.
• Program completion in 12 or 16 months
Cherry solids and veneer
with a classic cherry ﬁnish.

1616 Church Street | Nashville, TN 37203
(615) 327-3927 | www.guptoncollege.edu

MAYBE THIS IS WHY MOST FUNERAL HOMES ARE CHOOSING TO CALL
WARD’S TRANSPORT SERVICES
*Experience
30 Years Experience in the
Death Care Industry
*Attire
Always Dressed in
Suitable attire

*Professional Staﬀ
Trained Personnel that
Conduct Themselves with
Respect, Dignity and Professionalism
*Vehicles
Late Model Silver,
Dodge Caravans
Awaiting Your Call!

Doug Ward, Owner

Ward’s Transport Services
115 Royal Knight Road
Douglas, GA 31533
(912) 309-9295
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Astral’s Salesforce Continues to Expand
Astral Industries, Inc., the Lynn, Indiana based
manufacturer of 20 gauge, 18 gauge and stainless steel
burial caskets, is pleased to announce the addition of
four seasoned sales representatives to their national
sales force. All four salesmen completed Astral’s
extensive month long training program at the Lynn
corporate offices before being placed in their respective
territories.
Gregg Phillips, based in the Akron, Ohio region, brings
over a decade of experience in the funeral industry
to his new role as an Astral Sales Rep. Gregg has a
proven track record of exemplary customer care and
account management, and he has blended seamlessly
with the Ohio sales team.
In his free time, Gregg
enjoys traveling and working on his golf game.
Tim Tarran joins the Chicago, Illinois Business center.
Tim also comes to Astral with a several decades in
the funeral industry, and brings his experience as a
funeral director to his interactions with customers in
the Chicago region. Tim also is very active in several
local civic and fraternal organizations.
Reggie Williams comes to Astral with a strong
background as an experienced sales professional as
he joins the Stockton, California Business Center.
Reggie is familiar with the Northern California region
both professionally and personally, having previously
worked in the territory as well as living in the region.
He looks forward to creating and nurturing relationships
with the funeral homes in his territory, and when not
working is extensively involved with several local
youth athletic programs.
Don Arndt also is at the Stockton Business Center.
With almost thirty years in the funeral industry, Don’s
wealth of knowledge and wide network of connections
will allow him to be a major asset to his current
customers. His positive, professional approach and
solid industry background will serve him in good stead
as he represents Astral to the funeral homes in the
northern section of the Stockton territory.
“I’m pleased to welcome our new salesmen to the
Astral Family,” said Charlie Shaw, CEO of Astral
Industries. “We have a really great team of folks out
30
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there, ready to serve the funeral directors and their
families with products that offer high eye appeal and
the best possible value.”
For more information on Astral’s state-of-the-art
manufacturing facility or their line of quality products,
visit their website at www.astralindustries.com or
contact the Customer Service Department at 1-800278-7252.

Gregg Phillips,
Hudson, Ohio
Business Center

Tim Tarran,
Chicago, Illinois
Business Center

Reggie Williams,
Stockton, California
Business Center

Don Arndt,
Stockton, California
Business Center

industry News

ASD Releases ASD Mobile 3, An Enhanced Version of the Company’s AwardWinning Mobile App
Media, PA—ASD – Answering Service for Directors, the leading funeral home
answering service, recently released an updated version of the company’s iPhone
application, ASD Mobile. The newly enhanced app, ASD Mobile 3, provides
innovative solutions to many of the communication issues funeral professionals
experience.
The updated version of ASD’s NFDA Innovation Award-Winning App was
officially approved by Apple and released to the App Store during this year’s
NFDA Convention. ASD Mobile 3 introduces a fresh look and a new slide out
menu that allows directors to maneuver through the app quickly. Clients will
notice a new home page when launching the app, which summarizes account
activity. The company has also added a First Call section, allowing clients to
download or print First Call forms.
On-call directors often unintentionally give out their cell phone numbers and
many are forced to carry two cell phones as a consequence of this problem. ASD
is excited to introduce a new, patent-pending feature called MobileFH™ that
allows directors to display the funeral home’s phone number as the caller ID
when dialing from their cell phone. Directors can keep their personal numbers
private and have greater peace of mind knowing they won’t miss an important
call from a family.
For directors who have
added ASD’s new Live
Chat feature to their
website, ASD Mobile
3.0 can send a First Chat
Alert™ the moment
a specific type of chat
session is initiated. Using
the company’s patent-pending First Chat Connect™,
directors can then take control of the chat in progress.

"OTXFSJOH4FSWJDF'PS'VOFSBM1SPGFTTJPOBMT

Got ASD?

ASD Mobile 3.0 is integrated with many of ASD’s new
website features as well, including the ability to leave
message notes for other employees. Clients can create
an on-call schedule, add information about the funeral
home’s local establishments, mark numbers for Solicitor
Shield blocking, pay their ASD bill, update the account’s
password and more.
ASD Mobile 3.0 is compatible with iPhone, iPad and
iPod and can be downloaded from Apple’s App Store. The
company plans to develop ASD Mobile 3.0 for Android
over the coming months. To learn more about ASD Mobile
3.0, call 800-868-9950 or email support@myASD.com.

30%
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Doric Products Celebrates Annual Fall Meeting on Mackinaw Island, MI
Mackinaw Island provided a picturesque background
to the 2014 Doric Products, Inc. annual fall meeting.
Cheboygan Cement Products Inc. hosted Doric Dealers
from around the U.S. and Canada at their plant in
addition to providing insight to their diverse operation.
Guest speakers educated Dealers on a variety of
topics to help grow their businesses. The weekend
concluded with the distribution of annual sales awards
and recognition to longstanding members of Doric
Products.
Receiving top honors again this year were Doug Evans
and Jim Woods of Carolina-Doric, Inc., based in the
Florence, SC area. Carolina-Doric Inc. had a fantastic
year which culminated by being recognized as the #1
Dealer and for the overall Greatest Number Sold.
Additional winners of the overall awards include: “Top
Cremation Product Sales Award” – Cordeiro Vault
Co. (Vallejo,CA); “Daisy Chrisom Award” – Rocky
Mountain Monument & Vault (Sandy, UT); “Overall
Greatest Percentage of Increase”: Division I – Saline
Vault Co. (Sweet Springs, KS), Division II – Southern
Vault Services Inc. (Blakely, GA), Division III – Doody
Burial Vaults Inc. (Winchendon, MA), and Division IV
– Phenix Vault (Phenix City, AL).
Bronze Category winners: “Greatest Number Sold –
Bronze”: Division I – Doric of Tennessee (Nashville,
TN), Division II – Watts Vault & Monument Co.
(DesMoines, IA), and Division III – Wicomico Vault
Company Inc. (Salisbury, MD). “Greatest Percentage
of Increase – Bronze”: Division I – Forsyth Brothers
Concrete Products (Terre Haute, IN), Division II –
Perfection Concrete (Vandalia, IL) and Division III –
Everlasting Vault Company (Randallstown, MD).
Winners in the Lydian Category: “Greatest Number
Sold – Lydian”: Division I – Carolina-Doric, Inc.
(Florence, SC), Division II – Watts Vault & Monument
Corp. (Montezuma, IA), and Division III – Wicomico
Vault Company Inc. (Salisbury, MD). “Greatest
Percentage of Increase – Lydian”: Division I – BrunsNorwalk Vault Co. (St. Louis, MO), Division II –
Esterly Concrete Company Inc. (West Reading, PA),
and Division III – Harris Precast Inc. (La Porte, IN)
and Huntingburg Vault Co. (Huntingburg, IN).
32
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Jim Woods (left) of Carolina-Doric, Inc. receives sales
award for #1 Sales Dealer from Doric Vice President
of Finance and Treasurer, Jim Wiens (right). Moments
later he also received the award for Greatest Number
Sold.
In the Athenian Category, winners were: “Greatest
Number Sold – Athenian”: Division I – CarolinaDoric, Inc. (Florence, SC), Division II – Doric Vault
of Eastern New York (Hudson, NY), Division III –
Golden Eagle Vault Company (Rocky Mountain, VA),
and Division IV – J.P. Vincent & Sons, Inc. (Galena,
IL). “Greatest Percentage of Increase – Athenian”:
Division I– Forsyth Brothers Concrete Products (Terre
Haute, IN), Division II – Abel Vault & Monument
Company (Pekin, IL), and Division III – Golden Eagle
Burial Vault (Rocky Mountain, VA).
Patrician Category winners were: “Greatest Number
Sold – Patrician”: Division I – Hairfield Vault
Companies, Inc. (Newton, NC), Division II – Abel Vault
& Monument Company (Pekin, IL), and Division III –
Memphis Vault Company (Memphis, TN). “Greatest
Percentage of Increase – Patrician”: Division I –
Superior Vault Company (Charlestown, IN), Division
II – Mercer Vault Company (Fredericksburg, VA),
Division III – Cemex dba Callaway Precast (Delray
Beach, FL), and Division IV – Phenix Vault (Phenix
City, AL).

Winners in the Phoenix Category follow: “Greatest
Number Sold – Phoenix”: Division I - Cordeiro
Vault Co. (Vallejo,CA), Division II – Doric Vault
of Eastern New York (Hudson, NY), Division III –
Everlasting Vault Company (Randallstown, MD), and
Division IV – J.P. Vincent & Sons, Inc. (Galena, IL).
“Greatest Percentage of Increase – Phoenix”: Division
I – Hairfield Vault Companies, Inc. (Newton, NC),
Division II – Mercer Vault Company (Fredericksburg,
VA), Division III – D of K Inc. (Iola, KS) and Division
IV – Gettysburg Burial Vault Inc. (Gettysburg, PA).

Doric is pleased to honor each of these companies for
their hard work. For more information, please visit the
Doric website, www.doric-vaults.com or call 1-800457-0671.ds

&ODXGH+DUPDQ
Phone: (803) 543-8610
Toll Free: 1-877-855-7806
Fax: (803) 808-0437

“Your Professional Mortuary Specialist Serving the Southeast”
24 Hour Service | Removals | Nationwide Transportation | Embalming | Ship Outs
32%R[/H[LQJWRQ6&(PDLO&URVVURDGV0RUWXDU\6HUYLFHV#JPDLOFRP

HOW DO YOU WANT
TO BE REMEMBERED?
• Connect with your community like never before
• Help families celebrate stories for generations
• Grow your market share

R

Because you care.
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Wilbert Funeral Services, Inc. Names Donald R. Robinson Executive Vice-PresidentLicensee Products & Services
BROADVIEW, IL, July 31, 2014 – Wilbert Funeral
Services, Inc. (WFSI) is pleased to name Donald
R. Robinson as Executive Vice President-Licensee
Products & Services. In his new role, Robinson
oversees all WFSI operations and support services for
the Wilbert Licensee network.
Robinson has served since 2009 as Senior Vice
President-Supply Chain Management for Suhor
Industries, Inc. which was recently merged into WFSI.
Since 2011 he has also headed Signet Supply, a casket
distribution network now also part of WFSI, and
will retain his role as president of the Signet Supply
division.
“We are very excited to have Don lead the WFSI team
in their support of the largest network of burial vault
providers in the industry,” said Dennis Welzenbach,
President and CEO, Wilbert Funeral Services, Inc. “His
diverse background and track record of supporting
organizational growth is demonstrated and we are

confident in his ability to lead WFSI and its Licensee
network towards greater growth.”
Robinson has been in the funeral industry since 1996,
taking on several roles within Service Corporation
International including Director of Procurement,
Managing Director of Business Support Service, and
Vice President of Supply Chain Management. Prior
experience at Marathon Oil Company encompassed
a variety of roles including finance, IT, logistics and
procurement.
Robinson holds a Bachelor of Science in Business and
a minor in Computer Science from Taylor University.
“I am honored to take on this position and look forward
to working with our team of professionals in support of
the Wilbert Licensee network,” stated Robinson.
For more information, call (708) 865-1600.

Wilbert Funeral Services Promotes Matt Stewart to Regional Vice-President
BROADVIEW, IL, September 22, 2014 – Wilbert
Funeral Services is pleased to announce the promotion
of Matt Stewart to Regional Vice-President for the
direct operations in Oklahoma, Arkansas, Colorado
and North Texas. His responsibilities include sales
and marketing as well as operational oversight for
the twelve Wilbert Funeral Services locations serving
funeral professionals throughout the region. Stewart
joined Suhor Industries, which was recently merged
into Wilbert Funeral Services, in 2007 in a sales
capacity for the Oklahoma City location. He advanced
to Regional Manager for the entire Oklahoma, Arkansas
and Colorado region in 2012.
“Over the past seven years Matt has earned the respect
of our customers as well as everyone within the
organization and I know that he will further advance
the growth of the region,” said Dennis Welzenbach,
President of Wilbert Funeral Services.
A licensed funeral director and embalmer, Stewart has
34
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been involved in the funeral
service industry since his
teenage years working in
a family funeral business.
He graduated from Dallas
Institute of Funeral Service
in 1994 and subsequently
served as funeral director
and embalmer at several
Oklahoma funeral homes
until joining Suhor in 2007.
“The growth of our region is
attributable to the dedicated individuals at our locations
and the confidence placed in us by our customers,”
Stewart commented. “While I am privileged to take
on this role, I realize that success is contingent on
the commitment of our entire team and I thank them
for that.” Matt Stewart can be reached at MStewart@
wilbert.com.

Ogeechee Tech Funeral Service program strong after 11 years

The Funeral Service Education (FSE) program at Ogeechee
Technical College is unique in a number of ways. The program has the distinction of being the only Funeral Service
program at a public college in the State of Georgia, the only
program of its kind in Georgia south of the Atlanta area, and
it offers a very flexible schedule with affordable tuition.
“Many students come to us because they find our schedule
much more feasible than what is available at some other
colleges. We offer a combination of traditional on-campus
classes, online classes, and hybrid classes. Hybrid classes
are those which combine online work with some on-campus
work,” said Y’Lonne Hodges, Ogeechee Tech’s FSE program director. “We think we have developed a good combination of schedules which allows students to limit their time
on campus if desired, while still getting the information they
need to do well in school, and more importantly, do well on
their National Board examination,” Hodges said. According
to the American Board of Funeral Service Education’s website, Ogeechee Tech’s average pass rate for first time takers
on the National Board examination was 92% in 2010 and
91% on both the Arts and Sciences sections in 2011 (beginning in 2011, the ABFSE divided the scores into Arts and
Sciences when reporting). The 2013 pass rate percentage
will not be officially released until the American Board of
Funeral Service Education meets later in April.
“We continue to have strong interest in our program, for
a number of reasons. Our flexible schedule, affordable tuition, and location in a safe, but progressive university town,
make us an ideal program to consider for earning a Funeral
Service degree,” stated Hodges. Ogeechee Technical College is located in Statesboro, Georgia, home of Georgia
Southern University, and about an hour from the Georgia
coast. “For students who want the full college experience,
they can move here, go to school, and enjoy the atmosphere
of a university town, but for those who need to remain at
home as much as possible, they have that option, too,” concluded Hodges.

Ogeechee Tech, like all the technical colleges within the
state of Georgia now, is on the semester system. Aligning
with public schools and the four-year institutions in the state
has proved more convenient for the College’s students. “We
find that our students appreciate having similar schedules to
most of the other schools in the state,” said Barry Turner,
Vice President for Community and College Relations at
Ogeechee Tech. “Many of our students already have families of their own, and the flexibility of our schedules here,
with the hybrid and online classes, means that students can
spend time with their own families, work a fairly regular
schedule at their job, and still get their education—all without breaking the bank!” In existence for 11 years now, the
Funeral Service Education program at Ogeechee Technical
College costs about $6500 for the complete program, including tuition, books and supplies, National Board Examination fee, and various other fees such as liability insurance,
Hepatitis B series, and other miscellaneous charges, according to the College’s catalog.
Prospective students are encouraged to visit campus to learn
more about the program, go to www.ogeecheetech.edu, or
call (800) 646-1316.
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industry News

U.S. Supreme Court Declines to Hear Challenge to Pennsylvania’s Funeral
Law on Ernie Heffner Case
October 7, 2014 - A U.S. Supreme Court decision has
left a group of Pennsylvania funeral home directors and
cemetery owners who challenged the state’s funeral
laws with the sole option of persuading the General
Assembly to rewrite those laws, a legal expert said.
The group had challenged provisions of the law —
such as unannounced inspections and a ban on serving
food — as unconstitutional. Without explanation,
the Supreme Court on Monday refused to hear the
group’s appeal of a 3rd U.S. Circuit Court of Appeals
decision upholding the constitutionality of most of the
provisions.
John Burkoff, a University of Pittsburgh law professor,
said, “Absent a new claim on a different ground, the
courts are no longer an option.”
Thirty people and companies sued the state Board
of Funeral Directors in 2008, seeking to overturn
provisions in the 1952 funeral law. A representative
for the Department of State, which oversees the board,
couldn’t be reached for comment.
Renee Flaherty, a lawyer for the group challenging the
law, said she doesn’t know whether the plaintiffs plan
to ask lawmakers to rewrite it but confirmed that’s their
only option.
“It’s the end of the line for this case,” she said. The
Pennsylvania Funeral Directors Association, which
opposed the challenge, said the court’s decision protects
consumers. The appeals court ruling said several of the
provisions, such as random, unannounced inspection
of funeral homes for health and safety violations, have
a clear purpose.
Others, such as a ban on serving food in the same
room as the funeral, may be a holdover from days
when funeral homes lacked modern refrigeration and
sanitation, but they aren’t unconstitutional, the appeals
court said.
The appeals court’s refusal to strike down possibly
archaic laws is “what some view as the other extreme
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from ‘judicial activism,’ ” or legislating from the
bench, said Arthur Hellman, a University of Pittsburgh
law professor.
The plaintiffs claimed several of the law’s provisions
violated the Constitution’s commerce clause by
favoring in-state owners over out-of-state owners.
The appeals court said the laws apply equally to both
sets of owners, and the fact that other states allow
practices that Pennsylvania bans — such as multiple
funeral homes using a central embalming facility —
doesn’t make the bans unconstitutional.
The Supreme Court’s refusal to hear the case leaves
unanswered the question of whether laws can become
so outdated that they become unconstitutional, Flaherty
said.
In this case, the outdated laws impermissibly limit the
economic liberty of funeral home operators such as lead
plaintiff Ernest Heffner, a York funeral director, and
Harry Neel, president of Jefferson Memorial Funeral
Home and Cemetery in Pleasant Hills, she said.
Heffner said he was disappointed by the court’s
decision. He and the other plaintiffs brought the lawsuit
to modernize the funeral industry, which would benefit
consumers, Heffner said.
There’s been no discussion about whether to approach
the General Assembly, he said.

ANDOVER LOT MARKERS

SELLING your
FUNERAL HOME
or CEMETERY?

WHY IS ANDOVER NO.1?
HIGHEST QUALITY, LOWEST PRICE... GUARANTEED!
ALL MARKERS ARE CUSTOM MADE TO CUSTOMERS
SPECIFICATIONS

We provide the service you expect!
TOTALLY DISCREET MARKETING
-or listing on Our Web Site Receiving over 23,000 hits monthly.

OUR MOST POPULAR MARKER
SOLID CAST ALUMINUM
3” ROUND W/ 7” SPLINE
Starting At $3.10 EACH

We maintain a large data base
of qualified buyers.
We also can simplify loan processing for:
●

● Purchase
Expansion ● Working Capital
● Inventory ● Equipment

CONVENTIONAL or SBA LOANS

ALSO AVAILABLE IN:

4” ROUND W/ 8” SPIKE
4” ROUND W/ 11’ SPLINE
2 1/2” X 5” W/ 8” SPIKE
5” X 5” SPIKE

“As a family owned
and operated
business, you have
my guarantee of
personal service.”

SEE OUR COMPLETE PRODUCT LINE & PHOTO
GALLERY AT

DICK MATISE

CALL, WRITE, OR E-MAIL FOR A FREE BROCHURE!

www.andovermarker.com

ER MARKER COMPANY
ANDOV
www.matise.com
1-800-341-0100

634 BERKLEY STREET ● BERKLEY, MA 02779
ANDOVERMARKER@COMCAST.NET
TEL.: 508-822-3127
FAX: 508-824-5895
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October 2014 Ad Index
Accubuilt

39

www.accubuilt.com

Ambulance and Coach Sales

23

www.amb-coach.com

Andover Marker Company

37

www.andovermarker.com

Answering Service for Directors

31

www.myASD.com

Aurora Casket Company

33

www.auroraadvantage.com

Columbian Financial

37

www.cfglife.com

Crossroads Mortuary Services

33

(877) 855-7806

Eagle Coach Company
Exodus CoffinWorks, Inc.

29

Federal Coach Company

14, 15

www.eaglecoachcompany.com
www.exoduscoffinworks.com
www.federalcoach.com

Frigid Fluid Company

13

www.frigidfluid.com

FuneralCall

3

www.funeralcall.com

Hoyt Matise

37

www.matise.com

John A. Gupton College

29

www.guptoncollege.edu

Midwest Business Capital

5

www.midwestbusinesscapital.com

Newbridge Group

9

www.newbridgegroup.com

Ogeechee Technical College

35

www.ogeecheetech.edu

Olde South Casket

27

www.oldesouthcasket.com

Pierce CFO

13

www.piercecfo.com

Pierce Mortuary Colleges

11

www.pierce.edu

S & S Coach Company
Service Casket Company

20, 21
9

www.sscoachcompany.com
www.servicecasketcompany.com

18, 19

www.myhearse.com

Southwest Airlines

40

www.swacargo.com

Superior Coach Company

22

www.superiorcoaches.com

Ward’s Transport Services

29

(912) 309-9295

Shields Southeast Sales

38
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In continuous production since 1876, S&S professional vehicles have serviced more
prestigious funerals than all of the lesser brands combined – many times more, in fact.
No other choice will enhance your image and serve you reliably as much as an S&S coach.

Swing-A-Way load door,
left or right, featured on the
Masterpiece and Medalist.

All S&S coaches now
boast a Table Extender /
Bumper Protector.

The Victoria’s traditional
interior features a hinged
load door, left or right.

For 2015 – More Styles,
More Choices,
More Features,
More Benefits!

2015 High-Roof Cadillac Masterpiece

See Us
At

NFDA
Booth
#2322

All New for 2015 – Low-Roof Cadillac Victoria

MASTER COACHBUILDER

2550 Central Point Parkway  Lima, OH 45804  www.SSCoachCompany.com

THE S&S COACH COMPANY

The reliability you need.
The respect they deserve.
With Southwest Support®, you can trust Southwest Airlines® Employees to show the
ØÃØÜÕãúÊæØ¼«ÃãÜÜØóô¨ÃãØÃÜÕÊØã«Ã£ã¨«Ø¼ÊóÊÃÜãÊĈÃ¼
resting place. Visit swacargo.com/swasupport to open a cargo account today.

